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President’'s Corner

| am guessing that some of you may be
wondering how we are doing with our
finances, especially after my call for help at
the beginning of the year. | am happy to
report that we have made it through the first
quarter in pretty good shape.

As of this date (April 11) we are slightly over
$600 in the black, and beginning to see
some light at the end of the tunnel. This is
due in no small part to the positive response
we have received from you folks. To date we
have received over $800 in donations in
addition to those that have sent in their
dues early. | want to thank you for the sup-
port and understanding you have demon-
strated.

On a different note, as stated last month,
we are making good progress in rebuilding
the board. While we are still looking to add
board members, we are proceeding to the
next step. We are in the process of select-
ing a first Vice-President, and a second
Vice-President. The plan is to have the first
VP ready to take over as President upon my
retirement, hopefully before year end. At
that time the second VP will move to the
first VP spot.

| am excited and encouraged by the gquality
of the people we are adding to the board,
and very optimistic about the future of the

guild.
John
(740)432-3847
Croft_John@email.msn.com

WELCOME! NEW MEMBERS

Phyllis Boggs
London, OH
pcboggs@hotmail.com
Clay-functional
sculptural

Polish Pottery Shed

Lance Cook
Avon Lake, OH
Metal-sculptural

Owen Foster
Berea, OH
lofoster@peoplepc.com
Photography

Studios of Owen Foster

Thomas Gilmartin
Leavittsburg, OH
tgilcrafts@aol.com
Wood-sculptural

Na'thin Else To Do, Inlay

Intarsia

Shelly Lowe
Vienna, OH
sllowel017@aol.com
Candles

Heavenly Lights Candle

Company

Amber Poss
Powell, OH
amberposs@hotmail.com
Jewelry

Anne Reed

Troy, OH
annereed@annereeds-
beads.com

Jewelry

Anne Reed's Beads

Gale Sites

Mansfield, OH
419-756-2638
grsssites@aol.com

Jewelry

M'Lady Beads & Accessories

Gotta
Craft Hut?

Newton Display
Products, manufacturer
of the Craft Hut
Canopy, has closed
their doors. See page 3
for detalils.

808

current active members

| CustomW ebDesigns4Artist s.com

I 10% discount for guild members




Diane Elliott Bruckner, Editor, Creative Ohio
Wildlife Artist, oils, graphite
dianebruckner@aol.com, dianebruckner.com
Cleveland, OH

& Santa Clarita, CA

I've been a member of this won-
derful guild since 1990 when | first
started showing my pencil draw-
ings of endangered species. |
vividly remember my first outdoor
show - held in a cow pasture. It
was May in
Northeast Ohio and although the
day started as clear and sunny it
quickly turned into a very cold,
cloudy and windy day. | remem-
ber I really had no idea what | was
doing, and my husband and | had
. spent the entire week trying to find
all the equipment needed to pres-
ent an outdoor show. Can you tell
this was a totally spontaneous endeavor?
Something I certainly don’t recommend.

I've come a long way since those days of unpaint-
ed lattice and lawnchairs (big no-no if you're try-
ing to make a professional presentation) - and |
owe it all to the Ohio Arts &
Crafts Guild. Their guidance,
contacts and helpful members
pointed me in the right direction -
and also gave me a wonderful
sense of camaraderie that | had
not found in any other organiza-
tion. I'm sure those of you just
beginning to do art festivals feel
kind of lost sometimes. Please
know that you can count on the - &
guild to help you with any questions or concemns -
just call the office and Linda will point you in the
right direction OR you can email me and I'd be
happy to help too.

I have to admit that art has always been a part of
my life. 1 first started drawing when | was two
years old. My favorite subjects then were bumble
bees, birds and flowers - and they still fascinate
me today. Many different interests took me off the
path of pursuing art as a career, but | have always
returned - each time with more enthusiasm than
before. | am now a full-time artist and love doing
art festivals the best.

For many years | was a scenic artist, painting
scenery for different theaters in Cleveland, Ohio.

Toot Your Own Horn!

..or toot it for someone else!

Although | enjoyed working on the huge 40' by 60'
canvases there was never a need, or the time, to
do any detail work. | longed for the day when |
could go back to using my favorite
mediums of pencils or oil paints,
and to the fine detail work | loved
a so much. That day came in 1990
when | established my business,
"America's Most Endangered,”
and decided to spend the rest of
« my life drawing and painting
N\ wildlife.
Education is a vital component
of my art. Since learning the plight of the
California condor many years ago, | have made it
my mission to help people understand the impor-
tance and the significance of the
wildlife on our planet. All my art-
work is sold, and displayed, with
the most current information .
available on the species from |
the Division of Wildlife. My
greatest reward comes from the §
positive feedback, and the
encouragement to keep on,
keeping on that | receive at
every show | attend.
| found my niche doing art
festivals and participate nationally in as many
shows as | can physically do. Besides enjoying
painting, traveling and art festivals - | love to write
too. | write for Sunshine Artist Magazine, and
Festivalnet.com. | am also on the board of the
OACG as an advisor, and Treasurer and
Webmaster for the Santa Clarita Artists’
Association. | spend Ohio’s winters in California
doing shows and painting. It's amazing to me
that no matter where | go shows are pretty
much the same all over the country. Oh! |
love designing web sites too - Need a
Website? CustomWebDesignsbyDiane.com




Craft Hut

Press Release - March 2005

Classified Ads

CLASSIFIED AD RATES: Deadline is the 24th of the
month. PLEASE NOTE we are on a 2 MONTH LAG. For
example - ads submitted on June 24th will be printed in the
August newsletter. 1x rate - $7.50 for 25 words of less plus
.40 per word over 25. 6x rate - $5.00 plus .30. Copy must
be typed or printed. OACG members are entitled to one
free classified ad per year (MAXIMUM OF 25 WORDS).
Email free ads to Creativeohio@aol.com Over 25 words
Subject to above rates. Name and address count as four
(4) words, telephone as two (2) words. PAYMENT MUST
ACCOMPANY ALL CLASSIFIED AD ORDERS. Mail copy
and payment to classified ads, Creative Ohio, P O Box
3080, Lexington. OH 44904 or fax to 419-884-9641 and
charge to your Visa/Mastercard.

THE 2005 CLEVELAND/AKRON ARTS AND taken the Craft Hut under
CRAFTS SHOWS BOOKLET. Available for $9. its banner. Flourish is
Over 450 showsTo order call 440-891-9085 or email gearing up to bring
CraftShowBooklet@aol.com replacement parts on line
as quickly as possible in

SEPTEMBER 3 - 4.AndoverArts & Crafts Fa”' order to Support the thou-
27th year! Antique Engine Club Grounds ¢snds of Craft Huts in
Williamsfield, OH. Call Eileen Croce: 440/293-5904

: use today.
evenings.

Newton Display Products
manufacturer of the Craft
Hut Canopy, has closed
their doors.

Jim and Anne Newton
have retired. The good
news is that Flourish
Company, maker of the
TrimLine canopy, has

OCTOBER 1 - 2 & 8 - 9.18thAnnual Prairie Peddler Flourish is pledged to
Festival in Butler Ohio. For craft application call maintaining Newton pric-
419/663-1818, Email: peddler@prairietown.coning through the end of
Limited spaces available. 2005.

OCTOBER 21 - 23. Cincinnati's "Fall into : e
Christmas" Market. Sharonville Convention CenteiFlourish Co.’s TrimLine
Great location, FREE ARKING! Call Janice: canopy is similar to the
513/451-2467 for an application, or send an EmacCraft Hut in concept and
request to info@cincinnatiholidaypromotions.com  materials - the most

FOR SALE - Prairie Peddler booth. Built of oak barn notable diﬁerencg
siding. #125 on Deer Run. Mary Garn:419-368-303¢between the two is the
shape of their roofs.

CAMERA READ Y AD FEES
BUSINESS CARD SIZE: 3.5” X 2” However the Trimline is
I 3x ox made to more exacting
tolerances and parts

replacement is extremely

12x

50. 45, 40. 35. each issue

1/3 FAGE - VERTICAL OR HORIZONT AL:

» (ZéiSH 9.25) 6X(4'75" X 4'5"1)2X rare. It carries more stan-
95. 90. 85. 80. each issue dard features than the

Craft Hut (skylight, wind

1/6 PAGE - VERTICAL OR HORIZONT AL: vents, and Wind-straps)

(2.25" x 4.5”) (3.25" x 47)
1x 3x 6x 12x and, best of all, the
70. 65. 60. 55. each issue TrimLine costs less and

is backed by
Flourish Co.’s world
class customer serv-
ice.

Flourish Co. can be
reached at 800/678-
8677 or 800/296-
0049. Order a Free
catalog. Their easy
to navigate web site
is chock full of
ideas, information
and pricing:

For Complete infor-
mation on Flourish
Company's line of
canopies and dis-
play products please
visit their web site at
www.flourish.com

JOIN US
ONLINE!

A private
Internet discussion grolip
for members
of the
OhioArts & Crafts
Guild.

Ask guestions, compafe
notes, share sources
show information, etc.
all with the conveniencg
and speed of email.

It s FREE and easy
to join.
Send your name
and email address to
monktoria@yahoo.com
and tell us you would
like to join the OACG-I




Creating Your Own Campaign

Use these five basic elements of public relations
and marketing to get your artwork in front of cus-
tomers. By D.L. Hawley (reprinted with permission from
The Artist's Magazine) Edited for size.

1. Keep in touch with those who know you. Your cur-
rent customers are your best source of future sales.
Notify them of your new shows, awards you receive, or
simply to keep in touch at least every six months. Also
stay in touch with the media with releases about your
achievements, especially a reporter who's written
about you. Invite the media to your shows. Become
active in your community’s art/craft culture by going to
openings, meetings and other art/craft events.

2. Reach out to new markets. Enter weekend art/craft
shows. Send a media release or article to magazines
or papers you haven't contacted before. Add a new
dimension to your product line. For example, if you're a
painter and there’s a large community of horse enthu-
siasts in your area, paint more pictures of horse
scenes. Once you make contacts and sales, keep in
touch with these people.

3. Encourage referrals. Word-of-mouth is a great way
to get new business. You can ask current

ness cards, Web sites, media releases and advertis-
ing. Advertising is very expensive, but placed in the
right publication can give you a good return on your
investment.

These five elements are closely connected.
Keeping in touch with customers gives you an
opportunity to ask for referrals, and referrals sub-
sequently lead you to new customers and mar-
kets. Becoming more like a business gives you a
model to set up a system that will save you time
and control your expenses. As a business in the
community you’ll constantly be meeting new mar-
kets, potential customers and referral sources.
Public relations and marketing have a variety of
elements, but as you start you'll find they’re inter-
connected and will lead you to greater success in
your art/craft business.

D.L. Hawley is a professional freelance writer
and artist who paints in oils.

If you come acioss an aticle/story that you
think would benefit fellow guild members
please fax omail a copy to the ofice OR you
can Email - CreativeOhio@aol.com.

customers, business contacts and other
artists (whose art/craft doesn’'t compete

with yours) to make referrals to you. Give \\\/ \/\
them an incentive to make referrals by j\\/ ©

offering something if you make a sale.

4. Set up a system for making your
art/craft and doing business. Make time to
produce your work and to do marketing
and public relations. Have materials on
hand to use as public relations tools (see
No. 5 below) and to use for distribution of
your product. Create an annual budget
that includes marketing and public rela-
tions costs.

5. Use the public relations and marketing
tools employed by other businesses.
Learn more about public relations and
marketing by taking a course or reading
books. Join local business groups like the
chamber of commerce and learn from the
members. Use the common tools of busi-

Featuring over
125 Artisans

Columbus, Ohio

Outdoor Fine Art & Fine Craft Show
Easton Town Center

JUNE 24-26, 2005

C/ALIEHOIB/A
380-493°413C¢
(ORVISIEOURWEDSITE

castonartairal e




The Guild needs your ideas and suggestions. Please complete this survey and mail
to: The Ohio Arts & Crafts Guild, P.O. BOX 3080, LEXINGTON, OH 44904

1. Do you p articip ate in shows?

2. How long have you been doing shows?

3. What percent age of your income is derived from shows (please circle your answer) -
Less than 25% 25% 50% 75% 100%

4. Rate the import ance of the following guild benefit s:

Important | Not Important Neutral

Merchant Card Program
Insurance

Newsletter

Web Site

Online List

Networking

Making Visual Art Visible

5. Do you feel there are any other benefit s the guild could provide? Please explain.

6. Do you feel there are any ways we could increase membership in the guild, and if so, how?

7. Do you feel that our dues should be increased, decreased or remain the same?

8. Do you have any suggestions for increasing the involvement of guild members, and if so, how?

9. Do you have any suggestions as to how the guild could be improved in any way?

Your answers are not limited to the spaces provided. Please use additional paper as needed.



Creative Ohio

P.O. BOX 3080, LEXINGTON, OH 44904
www.cg-tinsmith.com/oacg/index.html
Web Mistress - Marcia Giordano
Linda Rebman, Office Manager
OHIOACG@aol.com
Guild Office Hours: M-W-F 9:00 AM - 3:00 PM
419-884-9622 FAX: 419-884-9641

EXECUTIVE COMMITTEE BOARD OF TRUSTEES

John Croft, President, Vicki Boatright, monktoria@yahoo.com
740-432-3847, Croft_John@email.msn.com Stephanie Colabianchi, stephanie@countrysidefolkart.com
Diane Elliott Bruckner, Advisor Lynn Corbin, Nomination 419-422-8321, Glennfin@aol.com
661-252-8416, dianebruckner@aol.com Phyllis Croft, 740-432-3847
Treasurer, to be appointed Jayne Feussner, littlej@copperfast.com
Grace Flaesgarten, 440-239-8844, flaesgarten@sbcglobal.net
GUILD’S MONTHLY NEWSLETTER Barbara Franzreb, 330-467-7402, bfranzreb@calicogoose.com
‘Creative Ohio ’ - Diane Elliott Bruckner, Editor Carl L. Giordano, Standards, 330-336-7270, tinsnip@cg-tinsmith.com
CreativeOhio@aol.com Marcia Giordano, 330-336-7270, tinsnip@cg-tinsmith.com
SCHOLARSHIPS Nancy.Juhasz', juhaszsn@sssnet.com
Don Earnest, 937-667-2871, EarnieDoandRo@aol.com Juanita Martin, CVStudio@aol.com
Loren Roper, rmensche@columbus.rr.com

Marje Shook, 440-298-1428, mordiford@hotmail.com

The opinions presented in articles within the Creative Ohio newsletter
are the opinions of the writers, and do not necessarily reflect the
opinions/policies of The Ohio Arts & Crafts Guild .
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