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We’ve been snowed in for several days, and
cabin fever is settling in.

Here we are in our warm comfortable home,
and as we look around we notice something.
Something we were  only subconsciously
aware of before right now. It has gradually
dawned on us how much comfort we derive
from the many items we have purchased over
the years from artists/crafters at the shows we
attend. In almost every room of our house we
are literally surrounded with these wonderful
memories. Memories of the show where we
purchased the item.  Memories of talking with,
and getting to know, the person that created
the item.

And, as we thought about it, we wondered if
this isn’t one of the main attractions of
arts/crafts shows.  An attraction that others
share.  However, an attraction that may lay
hidden in their subconscious, as it was in
ours.  Not only are we the happy owners of the
item, we also possess the happy associations
with the purchase. Talking with the artist,
hearing how they make their art/craft, feeling
their excitement and enthusiasm, replaying
their interesting “story” in our minds.

Which brings me to my point.

The people that frequent arts & craft events,
do so to meet the artists.  If they were just
interested in an ordinary  purchase they could
go to any gift shop or gallery and find some-
thing suitable.

We need to realize the opportunity this gives
us. We must take advantage of the face-to-face
meeting with our customers, the admirers of
our work. It is in those very brief moments that
we have the opportunity to create a “bond,” to
make a memory.

Bruce Baker, a well known motivational
speaker focusing on the arts & crafts, often
talked about “the story,” and how people are
more willing to buy, when there is a story that
goes with the item.  I agree.  I believe it’s
because in the telling of the story, people form
an opinion of you and subconsciously decide
whether they like you or not. Whether you or
they know it, you are forming a “bond” with
them. A bond that helps to overcome any
resistance that they may have to the purchase.
A bond that may lead to future sales.

We can also establish in this face-to-face
encounter that this is something you made.
Something you are very proud of, and some-
thing you experienced much enjoyment in cre-
ating.  All are selling points.

This will also go a long way in negating any
advantage that  the buy/sell crowd has with
their “lower prices.”

These are just some of my thoughts on this
snowy dark afternoon.

John Croft
Croft_John@email.msn.com

Pr esident’ s Cor ner
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CERF is a national nonprofit organization whose mis-
sion is to help craft artists sustain crafts making as a
livelihood. In 2003, the Craft Emergency Relief Fund
(CERF) provided over $62,000 in emergency and dis-
aster relief assistance to 32 professional craft artists
from 15 states across the country. CERF awarded
$37,300 in no-and low-interest recovery loans,
$10,000 in grants, and $15,540 in wholesale/retail
booth fee waivers and donated equipment and materi-
als. 

For the third year in a row, illness and injury topped
the list of emergencies for those seeking CERF’s assis-
tance. Of those CERF helped in 2003, 69% had sig-
nificant illness or injury-related emergencies, just over
half were covered by health insurance, and only 8% by
disability insurance. Most were seeking assistance
from CERF to help pay the monthly living and busi-
ness expenses they could not cover because of lost
work during their recovery, but many needed help
paying for medical expenses not covered by their
insurance.

“The percentage of people covered by health insur-
ance in the United States is on the decline. For craft
artists, that trend is only magnified,” comments
Operations and Financial Services Manager, Les
Snow. “It is no wonder that we’re hearing from so
many artists burdened with huge medical expenses.
CERF  provides unparalleled relief for craft artists
who are recovering from medical as well as other
kinds of emergencies. Our assistance is needed now
more than ever.”

CERF also provided grants in 2003 to three organiza-
tions dedicated to helping craft artists living with
HIV/AIDs. These organizations were: Alpha
Workshops and Visual AIDS both based in New York

City and Watershed Center for the Ceramic Arts in
Newcastle, Maine.

In 2003, CERF continued to expand its offerings with
help from a grant from the National Endowment for the
Arts (NEA). We provided craft artists with information
about emergency prevention, insurance, and best busi-
ness practices through our newsletter and web site,
online forums, workshops and partnerships with other
organizations. CERF’s goal is to help craft artists
become better-informed business people, and therefore
better equipped to weather catastrophe.

The mission of the Craft Emergency Relief Fund is to
strengthen and sustain the careers of craft artists across
the United States. You may request information and/or
send a tax-deductible contribution to CERF, PO Box
838, Montpelier, VT, 05601-0838. Phone: (802) 229-
2306, Email: info@craftemergency.org, 
Website: www.craftemergency.org

The Craft Emergency Relief Fund
**CERF **

Looks back on 2003

DO WE HAVE YOUR
EMAIL ADDRESS??

Please send your  
email address, along with

your name and 
membership number to
CreativeOhio@aol.com
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Thank You!
Melissa Hageman
Wadsworth, OH

In the August issue of the news letter I asked for
volunteers to take over the task of getting the certifi-
cates out to the members.  

I am happy to report that a member has answered
that call, and for the last several months has been
catching  us up on this task.  For those of you that still
haven’t had your certificate updated (or maybe never
received one), thanks to Melissa Hageman this is rap-
idly being rectified.

Melissa and her husband Gary are also involved
in a very happy event at this time in their lives. They
are in the last stages of adoption.  As I write this they
are in China, soon to return with their new baby
daughter, Hope. 

So, as soon as things settle down at their house,
Melissa will get back to the certificates, with one eye
on Hope.

Thanks! Melissa
John Croft, The OACG Board, and the Members of the
OACG.

RAAB ENTERPRISES, INC.
2004 ARTS & CRAFTS SHOW

SCHEDULE

Parmatown Mall, P arma, OH
March 4-7, July 22-25, Sept. 16-19

Eastgate Mall, Cincinnati, OH
March 11-14 & Oct. 21-24

Northgate Mall, Cincinnati, OH
May 6-9 & Sept. 30-Oct. 3

Upper Valley Mall, Springfield, OH
March 18-21 & Oct. 28-31

3rd Annual Step Into Spring Arts & Crafts Show
The Pittsburgh ExpoMart

April 2-4

19th Annual Christmas A&C Show
The Pittsburgh ExpoMart

Nov. 26-28

24th Annual Christmas A&C Show
E.J. Thomas Hall

Dec. 3-5

Raab Enterprises, Inc.
P.O. Box 33428, North Royalton, OH  44133

440/237-3424

Submit slides or photos, photo of display & SASE.

$5 off subscription 
for OACG 

members only 
call 800/597-2573

Sunshine Artist 
Magazine

PENN'S COLONYPRESENTS
**PENN'S COLONYFESTIVAL**

SEPT. 17, 18, 19 & 25, 26

**SUMMER FAIRE**
JUNE 19 & 20

**HOLIDAYMARKETPLACE**
NOV. 5, 6, & 7

RENEW YOUR OUTLOOK WITH SHOWS THAT      
KNOW WHAT "HANDMADE IN AMERICA" MEANS.

SAXONBURG, PA.   20 MIN. OUTSIDE PITTSBURGH.

724-352-9922         WWW.PENNSCOLONY.COM
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Toot your Own Horn
CAROL SOTKIEWICZ 
MASTER QUILLER
TOLEDO, OH

Reprinted with permission from Mature Living Magazine,
October 2003. Photos courtesy of C. Sotkiewicz, Copyright 2004,
All Rights Reserved. 

Paper becomes Museum Art in the Hands of a Master
Quiller Carol Sotkiewicz

Quilling? If you have heard of it, raise your hand. My
guess is that not many of you will lift a finger. But
when you have the opportunity to view the work of
master quiller Carol Sotkiewicz, you won’t hesitate to
tell all your friends about her exquisite work in paper
design. She has perfected an ancient art and taken it
from the Governor’s mansion all the way to the White
House.

According to the printed definition she includes with

all her work, “Quilling is the art of rolling and shaping
narrow strips of paper and arranging them to form
designs, and is thought to date back to the 15th centu-
ry. The technique was first used to embellish religious
plaques and relics. At that time paper was rolled on
bird quills; thus, the name quilling.” Carol says hand-
ing this out saves a great deal of energy in trying to
explain what she does.            

Christmas Angel                    Roses in Vase

For the last thirty of her 64 years, Carol has been per-
fecting her own exclusive method of shaping; and
rolling the thin multi-colored strips of paper into such
intricate original designs that for the last three years
her one-of-a-kind ornaments have been featured on the
Ohio Governor’s Mansion Christmas tree.

Not only did she win that competition, sponsored by
the Ohio Arts and Crafts guild, but in 2002 one of her
ornaments was picked to be displayed on a White
House Christmas tree.  Her work has also been dis-
played at the Palmer Museum of Art at the University
of Pennsylvania.

Continued on page 5. .
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Snowman                           Snowflake

“No other quiller that I know of does the three          
dimensional work I do,” says Carol.  “Actually, I think
I may be the only one in the world, because other
quiller, who are mostly in England, work in one flat
dimension.  I’ve developed my own method, and
sometime when I can no longer do this, I’ll probably
write a book!”

Using her three-inch pencil-thin quilling tool, she
demonstrated to a fascinated visitor her technique,
quickly rolling a slender whisp of paper into a tiny
ball, touching it with a spot of glue on the end of a
toothpick, and placing it into a nearly completed deli-
cate snowflake tree ornament. 

“Traditionalists use a toothpick instead of a tool, but
that’s just too small for me.” She laughs.  “I have such
large hands, it’s unbelievable I would be attracted to
such tiny work.”  And tiny it is. Each little roll
becomes an integral part of a whole colorful design,
whether it be figures of angles, birds, eggs or a bou-
quet of flowers.  She has designed whole scenes, such
as a retirement gift for a schoolteacher friend that
showed an old-fashioned schoolmarm standing in a
windowed classroom with desks, books and even a
blackboard.

Such creativity also shows in the wedding gifts she
designs that include framing the invitations, recreating
the bride’s bouquet, or even making a floral topping
for the wedding cake.  “I’m working about five hours

a day right now, getting ready for three shows before
Christmas,” she says.  “I try to take 30 framed pieces,
30 figures with glass domes, and about 200 ornaments
to each show. And I really couldn’t do it without the
help of my husband, Ray.  He does all the framing, and
has been so supportive all the way along.  A lot of
women in craft work are not that lucky!”

Ray, now retired, also takes all the required pictures of
her work, and has developed his own photography
business in note cards and framed photos.  Carol says,
“I’ll keep quilling as long as he wants to take pic-
tures!” 

Visit Carol’s website: www.quillingartist.com to see
more of her beautiful quilling. 

Toot - Sotkiewicz -Continued  page. 4..

Great
Rem inder 

f rom  a
Mem ber!

As you plan for shows this year I would encourage you
to consider using the OACG labels with your product.
Last year I began putting the labels on the back of my
hang tags. The labels opened dialog in a number of
ways. First,  for those customers that didn’t  know
what the OACG was, it gave me the opportunity to talk
about the Guild. Second, it gave my product a “profes-
sional and finished” appearance above many other
craft show vendors. And last, it was a great segway
into talking about my product. 

Nancy Dressler, Canton, OH

The Ar tist’ s
Magazine

$7 off subscription, $18.96 per year
call 800/333-0444  

Mention OACG & Code T7AG6
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NOVEMBER 21. Annual Arts & Crafts Show
(juried).  LaSalle High School,  Cincinnati, Ohio.
Contact Helen: hkhoffmann@fuse.net or 513/574-
5858 for an application. Deadline: March 15, 2004. 

MOVING FEBRUARY 1. Eye Candy Gallery to
2173 Professor Ave, Suite #1Cleveland (Historic
Tremont) OH,  44113; 216/241-2749,
www.EyeCandy-Gallery.com

BE CREATIVE AND DIFFERENT with our crates.
Use our lobster trap, chicken, apple, orange, record,
CD and tape crates and many more different crates for
innovative functional furniture.  The Crate Shoppe,
PO Box 154, Kipton, OH 44049
www.thecrateshoppe.com,

Classif ied
CLASSIFIED AD RATES: Deadline is the 24th of the month.
PLEASE NOTEwe are on a2 MONTH LAG .  For example - ads
submitted on June 24th will be printed in the August newsletter.
1x rate - $7.50 for 25 words of less plus .40 per word over 25. 6x
rate - $5.00 plus .30. Copy must be typed or printed.  OACG
members are entitled to one free classified ad per year (MAXI -
MUM OF 25 WORDS).  Email free ads to Creativeohio@aol.com
Over 25 words subject to above rates.  Name and address count
as four (4) words, telephone as two (2) words.  PAYMENT
MUST ACCOMPANY ALL CLASSIFIED AD ORDERS.  Mail
copy and payment to classified ads, Creative Ohio,      P O Box
3080, Lexington. OH  44904 or fax to 419-884-9641 and charge
to your Visa/Mastercard.

The 2004 
Cleveland/Akron 

Arts & Crafts 
Shows Booklet

Celebrating its 10th birthday this year!
Information on over 400 

shows for $8.50. 
Call or email for details. 

440-891-9085,
CraftShowBooklet@aol.com 

SHOW REVIEWS 
FROM GUILD MEMBERS

1.  Go to      
http://www.cg-tinsmith.com/oacg/index.html

2.  Click on “Creative Ohio”

3.  Click on Show Reviews

4.  User Name=oacguser, Password=readoacg

Camer a
Read y Ads

Due to the many requests to print Camera Ready Ads,
we will now be offering the following:  

BUSINESS CARD SIZE: 3.5” X 2”   
1x         3x       6x          12x
50.       45.      40.         35.  each issue

1/3 PAGE - VERTICAL OR HORIZONT AL:  
( 2.25” 9.25”)       (4.75” x 4.5”)

1x         3x       6x          12x
95.       90.     85.        80.  each issue

1/6 PAGE - VERTICAL OR HORIZONT AL: 
(2.25” x 4.5”)        (3.25” x 4”)

1x         3x       6x          12x
70.        65.      60.       55.   each issue

**Send JPEGs to CreativeOhio@aol.com - or send
paper copy to our office.  Remember there is a two
month lag.  Example:  Ads for April issue must be
received no later than February 25th. 

**  Special “Members Only” Discount ** 
20% discount on Business Card size ad,
10% discount all othersizes. 



$6. roll - 1,000 labels perroll

Make check payable to:
OACG,
or call

419/884-9622
to charge order.

Send name, address

and quantity of rolls
wanted to:

OACG LABELS
PO Box 3080

Lexington, OH  44904
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OACG MEMBERS ONLY
Merchant Services Program 
A valid, active membership is required to secure the following
rates. Call 800.347.7996.  YOU MUST identify yourself as an

OACG member and mention Franchise Code 1294.  YOU
MUST choose one of the following options. 

OPTION I: Electronically Swiped Visa & MasterCard - 1.99%
OPTION II: Hand keyed Visa & MasterCard -  2.59%

IF YOU CHOOSE OPTION I - and then choose to hand-key a
sale you will be charged “non-qual” fees.  So, be careful which

option you choose.

VISA NON-QUAL FEES = .41% + (non-qual processing fee
.50%) or a total of 2.80%

MASTERCARD NON-QUAL FEES = .50% + (not-qual pro-
cessing fee .50%) or a total of 2.99%

You must batch-out within 24 hours of an authorization or there
is an additional non-qual fee of 1.10% for Visa and 1.25% for

MasterCard.

ON-LINE STATEMENT - No Charge!
PAPER STATEMENT - No Charge!

You must choose one or the other.  If you want both (paper
statement & MyMerchantView.net) the fee is $4.75.

VOICE AUTHORIZATION FEE - FREE!

ALL DISCOVER/NOVUS CARDS, ELECTRONICALL Y
SWIPED OR 

HAND-KEYED - 2.20% + $.08 per transaction.

NO MONTHLY FEES
NO MONTHLY MINIMUM

NO PENALTY FOR LOW VOLUME

ETC4 - Touch-tone phone credit card processing
DISCOVER CARD - 2.20% + $ .08   

MASTERCARD/VISA - 2.69%
TRANSACTION FEE - $ .40 (all cards)   

NO MONTHLY MINIMUM.
ONE TIME SET-UP FEE - $20.   

MONTHLY SERVICE FEE - $ 7.50
IMPRINTER - $ 15.   CHARGEBACK FEE: $15.

VOICE AUTHORIZATION: No Charge

YOURPAY.COM - Virtual Point of Sale
ALL FEES ARE THE SAME AS ETC4 EXCEPT FOR 

THE FOLLOWING:
MASTERCARD/VISA: 2.59%

TRANSACTION FEE: $ .10 (all cards)
ONE TIME SET-UP FEE - $44.95

MONTHLY SERVICE FEE - $19.95

A valid, active membership is required.  Be sure to mention
OACG #1294 to receive these rates.  Call 800.347.7996

CUSTOMER  SERVICE:
DISCOVER CARD - 800.347.2000 

MASTERCARD/VISA - 877.641.0371

Charlene Birdsell
N Ridgeville, OH 
dbirdsell@aol.com
The Sugar Shack

Ron Hart
Akron, OH
ron.hart@att.net
Concessionaire
Ron’s Dawgs

Maxine Holt
Springboro, OH
wbhmth65@aol.com
Retail Shop
The Corner Store

Peggy A Messing
Rochester Hills, MI
peggy@myohio.com
Candles

Jacquelyn Ann Rampe
Mayfield V illage, OH
Jewelry
The Jeweler’s Bench

David Roadpouch
Bolivar, OH
gpa8r@adelphia.net
Stained Glass
David’ s Stained Glass
& Treasures

Edwin Smith
Eaton, OH
edwsmith@core.com
Watercolor
Ed Smith Studios

Holly Whitten
Solon, OH 
harb01@adelphia.net
Fabric

WELCOME! NEW
MEMBERS



Creative Ohio
P.O. BOX 3080, LEXINGTON, OH  44904
www .cg-tinsmith.com/oacg/index.html

Web Mistress - Marcia Giordano
Linda Rebman, Office Manager
75214.1242@compuserve.com

Guild Office Hours:  M-W -F 9:00 AM - 3:00 PM
419-884-9622  FAX:  419-884-9641

EXECUTIVE COMMITTEE
John Croft, President,

Croft_John@email.msn.com
Diane Elliott Bruckner , Advisor

661-252-8416, dianebruckner@aol.com
Treasurer, to be appointed

PUBLICA TIONS COMMITTEE
Diane Elliott Bruckner , Editor, CreativeOhio@aol.com

Amy W illiams, Graphic Designer , DTP

BOARD OF TRUSTEES
Lynn Corbin, Nomination 419-422-8321, Glennfin@aol.com
Phyllis Croft, 740-432-3847, 75214.1242@compuserve.com
Grace Flaesgarten, 440-239-8844, flaesgarten.1.1@juno.com

Barbara Franzreb, 330-467-7402, bfranzreb@calicogoose.com
Carl L. Giordano, Standards, 330-336-7270, tinsnip@cg-tinsmith.com

Marcia Giordano, 330-336-7270, tinsnip@cg-tinsmith.com
Marje Shook, 440-298-1428, mordiford@hotmail.com

SCHOLARSHIPS
Don Earnest, 937-667-2871, EarnieDoandRo@aol.com 

The opinions presented in articles within the 
Creative Ohio newsletter are the opinions of the
writers, and do not necessarily reflect the opin-
ions/policies of The Ohio Arts & Crafts Guild.

Ohio Arts and Crafts Guild
P.O. Box 3080
Lexington, OH  44904

Address Service Requested
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