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President’'s Corner

As stated in last month's message, | feel
that we make a mistake when we believe
that the jury process is somehow designed
to be fair. Fair to the exhibitor as well as to
the promoter. It is highly subjective, and
biased. Consequently, it is filled with incon-
sistencies, and puzzling decisions. Maybe
fair in the eyes of the promoter, but in my
opinion, unfair to the exhibitor.

As the director for thirteen years of a rela-
tively large show here in Cambridge, once
| came to this conclusion, | attempted to
change as much of the "unfairness" as |
could.

In my opinion, using professional jurors
was a farce. It was obvious to me that they
were very biased in their particular prefer-
ences, and the only purpose in using them
was to give us the ability to state that we
used professionals to jury our show. Even
though in the end, the "standards commit-
tee" actually made the selection.

So, | discontinued the use of jurors. | dis-
continued the role of the "standards com-
mittee." Instead, | made the entire founda-
tion board the "standards committee." Of
course, we never had the whole board
there, however, they were all invited and
we usually had a good representation.

At our first meeting many expressed their
concerns that they weren't qualified to
select the best of the applicants. |
explained that we weren't going to select

the best. Our job was to review the appli-
cants, and select those we did not want.
When you think about it that way, it makes
the job so much more understandable.

If we ended up with more than we wanted
in a particular category, then we would go
back through and select the "best" in the

opinion of the group.

If the majority wanted to reject someone,
then we could examine the specifics. Was
the person in question a previous winner?
long time exhibitor? local favorite of the
public? If so, all that was taken into con-
sideration.

We also had a sizable "core" group of
exhibitors that had been long time loyalists
to our show. In addition, they had often
developed a following with the public. A fol-
lowing that often drew public from some
miles distant. . Remember, we are a small
town, and rely on drawing our public from
the larger towns. | was impressed when |
would tour the parking lot, and note the
number of out of town license plates. It
didn't make sense to me to require this
loyal group of exhibitors to reapply every
year.

| selected approximately sixty from this
group, grandfathered them in, and sent
them letters explaining that they no longer
needed to apply every year. This repre-
sented about one third of our total
exhibitors.

Continued on page 2



President’s Corner, continued from page 1.

This eliminated the possibility of accidentally
rejecting one of our favorites, which happened
more often than you may believe. Accidents
happen, especially when you are tired, and work
with a group of people that is not consistent from
one meeting to the next. | believe this explains
one of the ways some of us get rejected, when
we thought we were so well thought of in previ-
ous years.

What did this “grandfathering” accomplish?

| believe it created a feeling of ownership with
our exhibitors. We felt we were responsible for
their selection. We felt more responsibility for
them, and their welfare - more like a family.

Was this unique to our show?

No. | know of many shows that more or less
have adopted many of these same policies. The
selection of the exhibitors is in relatively few
hands, instead of an anonymous jury. A policy of
becoming a family.

| have talked with directors where the selection
of the exhibitors is entirely out of their hands.
The selection of the jury is final. One director
told me, "it is a nightmare for her," every year
there is some embarrassing situation with long
time favorites being rejected, previous award
winners being rejected, angry exhibitors
vowing to never apply again, angry members of
the public asking, "what happened to so and
so? We buy something from them every year!"

We always had a Sunday morning breakfast
meeting with our exhibitors. During this time we
solicited ideas on how to make our festival bet-
ter. Some of the ideas mentioned above came
from those meetings.

On a different note.

Many are asking today, "what has happened to
the A/C shows? They just aren't as successful

as they used to be."

As | wrote this President’s Corner, and last
months, ideas on that very subject came to
mind. In my next message | would like to share
my thoughts. WARNING! Some of my thoughts
are not going to sit well with some.

John
(740)432-3847

Croft_John@email.msn.com
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NEW GUILD
WEB SITE

http://www .ohioart sandcraf tsguild.org

TAKE A LOOKI!

Some of the p ages might still be
under construction but most of the
site is complete. Check the Member s
Websites p age - make sure your info
is correct. If it isn’t, or you want to

be added, send an email to

CreativeOhio@aol.com
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OACG Membership
Certificates

Melissa is currently working on the certi

cates for 2006 - 2007. If you have any ¢

tions, need yours right awagr corrected,
contact her at 330.336.2713 or
OACG_Certificate@yahoo.com

CustomW ebDesigns4Artist s.com
10% discount for guild members

o
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Classified Ads

WELCOME! NEW MEMBERS

CLASSIFIED AD RATES: Deadline is the 24th of the
month. PLEASE NOTE we are on a 2 MONTH LAG. For
example - ads submitted on June 24th will be printed in the
August newsletter. 1x rate - $7.50 for 25 words of less plus
.40 per word over 25. 6x rate - $5.00 plus .30. Copy must
be typed or printed. OACG members are entitled to one
free classified ad per year (MAXIMUM OF 25 WORDS).
Email free ads to Creativeohio@aol.com Over 25 words
subject to above rates. Name and address count as four
(4) words, telephone as two (2) words. PAYMENT MUST
ACCOMPANY ALL CLASSIFIED AD ORDERS. Mail copy
and payment to classified ads, Creative Ohio, P O Box
3080, Lexington. OH 44904 or fax to 419-884-9641 and
charge to your Visa/Mastercard.

THE 2005 CLEVELAND/AKRON ARTS AND

CRAFTS SHOWS BOOKLET. Over 450 shows.
$9.00. 440-891-9085 or CraftShowBooklet@aol.cor
for details on how to order

SEPTEMBER 3 - 4.AndoverArts & Crafts Faiy
27th year! Antique Engine Club Grounds
Williamsfield, OH. Call Eileen Croce: 440/293-5904

Vickie Johnson
Marion, OH
hhescavating@acc-net.com
Jewelry
P J's Beaded Creations

Mike Mospan
Erie, PA
earart@mikemospan.com
Jewelry
Ear Art

Diane Richardson
Tobyhanna, PA
greenwytch@hotmail.com
Glass-stained or leaded

evenings.

OCTOBER 21 - 23. Cincinnati's "Fall into
Christmas" Market. Sharonville Convention Cente
Great location, FREE ARKING! Call Janice:

513/451-2467 for an application, or send an Emg
request to info@cincinnatiholidaypromotions.com

FOR SALE Blue 1994 Plymouth/oyager fair-

ly new transmission, 126K miles, decent shapg
great transportation. $1,200. or besteof
bfranzreb@calicogoose.com, 330/467-7402

FOR SALE Leather Goods - including Belts,
Billfolds, Purses, and more. Please visit my
web site wwwalsleathercom, Email:
alsleather@urec.neAl'S LEATHER CRAFT
LTD.

CRAFTER GOING OUT OF BUSINESS SALE
10 dozen denim dresses, mixed sizes. Handpainted]
porcelain buttons, jewelrfrorms, patterns, kiln, etc.
419/999-6383, Email: clsron@wohaom

FOR SALE Prairie Peddler booth. Side windows
have doors, back and double front doors, metal roof|
Moving from area, must sell. Call Sharon 740/393
3233, Email: stobasko@columbusom

MEMBERS ONLY

SUBMIT A SHOW REVIEW - sign on to our web
site, http://www.ohioartsandcraftsguild.org. Click on
“Submit Show Review,” fill out the form, click “sub-
mit show review.” It's really that simple. Reviews
are posted without names, but membership is veri-
fied.

READ A SHOW REVIEW - sign on to our web
site, http://www.ohioartsandcraftsguild.org, click on
“Read Show Reviews,” Enter Userld: showreviews,
Password:readnow (both are lower case, no
spaces) Userld and Password will change periodi-
cally, and will be posted in this (Members Only)
monthly newsletter.

JOIN US ONLINE - A FREE private Internet discus-
sion group for OACG members only. Ask questions,
compare notes, share sources, show information, etc., all
with the convenience and speed of email. Send your
name and email address to monktoria@yahoo.com and
tell us you would like to join the OACG-L

COMING SOON
The ability to PAY ONLINE [using any credit/debit
card] via the guild’s web site.

-Membership Dues -Donations -Classified Ads




OACG Featured Artist

July 2005

Robin Nunes
Glass Artist

Madison, Ohio
www.RobinNunesStudios.com
RobinNunes@mailbag.net
440-428-6700

| began playing with glass about
five years ago. | was a stained
glass artist, but became frustrated with it. | loved the
way the glass changed with different light, and I like
the way people would catch their breath when they
looked through a beautiful stained glass window, but
it wasn't enough. | began thinking a lot about bending
glass, and shaping it. That's when | realized that |
wanted to melt the stuff!! So | began to experiment
with the art of fusing and slump-
ing. The journey was frustrating,
with a few successes and a lot
of dismal and expensive fail-
ures. After time, however, |
began to understand what the
glass wanted to do, and | began
to discover what | wanted to do with it. Bowls
emerged - plates, and glass panels without the lines
of lead. | learned to blend powdered glass to create
a painted effect, and | learned the joy of discovering
dichroic accents. | learned the hard way when it came
to shows and galleries, but | discovered that
crafters/artists (as a whole) are generous, giving peo-
ple. So many people helped me, encouraged me,
and lead me. One wonderful potter mentored me and
continues to do so. When my first really big gallery
order came in, she rejoiced with me. When the tree
fell through my studio, just
missing my kiln, she encour-
aged me as | fired under a
blue tarp with rain and snow
running down my neck. She taught me many valuable
lessons, the biggest being to "pay it forward." One
day | hope to be in the position to mentor a budding
artist as she did with me.

My inspiration tends to come from nature. My
organic garden series is a body of work that repre-
sents gourds, pea pods, vines and leaves. All these
are captured in functional bowls made of black and
white glass. Some of the glass design is cut from
sheets of glass, other shapes are lampworked, then
fused to eventually form a bowl. My ocean series
comes from the hundreds of hours spent scuba div-

ing. | always marveled at the

play of light on the bottom of

the ocean. | love the way the

sand ripples and the waves

and sunlight highlight those

designs. The ocean series

captures that dimension. | also tend to represent fish
in my work, although sometimes | do it with a wry
sense of humor. One of my first sushi plates was a
white plate with a black fish skeleton design.

| don't do a lot of shows. | have a
wonderful husband who builds my
studio, critigues my work, and
supports me in my efforts; a fan-
tastic 18 year old son who is the
son every mom hopes for, he doesn't do drugs, gets
fantastic grades, tells me my work is wonderful and
will send money home when he is rich and famous;
and | was blessed with a late in life son, so | have a
rambunctious, too smart for his own good, have no
fear three year old running around. He keeps me
busy, and it sometimes makes the show circuit diffi-
cult. I try to focus on keeping my work in galleries. |
would rather be represent-
ed, than represent myself.

The most recent excite-

ment in my artistic career

was that | was one of the

Cleveland area artists cho-

sen to be featured on a

segment of HGTV's Crafters Coast to Coast. | was
filmed for two segments. In one segment, | demon-
strate making a wall pocket vase with a copper han-
dle. In the other segment | show the creation of one
of my Shadow Dancer Pendants. Filming the show
was a riot, and | could do that kind of thing every day.
The first segment is only about ten minutes and the
second segment is only about five minutes, but it took
six hours to film. They came in February in a blizzard.
They were great people, but California had thinned
their blood, and they had some trouble with the
Cleveland area temperatures.

My dream is to be able to spend my time creating in
my studio world while galleries nationwide carry my
work. It might be unrealistic, but one can always
hope.



Dear Editor:

Thanks to all who sent well wishes for my
Collaborative Community Art Project for the Freedom
and Faith bus tour on 6/15/05. My plan was to paint
in an "open air studio" inviting people to join me by
collaborating with the creation of a mural, painting on
canvasses in front of the First United Methodist
Church in Cleveland, OH. The church staff was
WONDERFUL , and many passersby stopped to
inquire about the project. Mother nature, however,
had other plans for my "open air studio"! After fight-
ing the wind and rain off of Lake Erie for 3 hours, me
and my patient helper (my sister, Kerry Felton of WV)
finally decided to pack it in.

Although we were not able to complete the painting
part of the process, we were able to do the communi-
ty participation part. During the rally, Kerry and | scur-
ried about, meeting people - some from different
parts of the country, others local - and we asked
them to scribe their thoughts about peace, freedom,
faith, justice, etc. This weekend, | will return to my
INDOOR studio and collage those written thoughts
into the artwork, which will eventually be donated to
a local organization involved in the progressive faith
movement.

There are 3 - 36" X 36" panels, one of which can be
seen in the group photo on the Building the Beloved
Community website. The address is:
http://www.fvcommunity.org/beloved/bustourpic-
tures?PHPSESSID=c80da542a07ec36495081d4705
73c09b It is still very incomplete. Eventually the
background will be yellow, but you can see the con-
cept in the photo.

If there are other artists in the OACG that are inter-
ested in using their talents for progressive activism, |
am interested in organizing some activities for this
purpose. | won't use this forum to discuss my
activism, per se, but please email me if you would be
interested in learning more.

Vicki Boatright, Monktoria@yahoo.com or
bztat@artadventuresstudios.com

BENCHMARK INSURANCE

Liability & Property
Coverage for Crafters
614-891-7791

Sam & Sue Ferguson
SHAKER WOODS

The Shaker Woods Festival was chosen by the
Appalachian Regional Commission as one of an

elite group of sites and events highlighted in the

first-of-its-kind National Geographic Map Guide
to Appalachia. The map was featured in the April

2005 issue of National Geographic Traveler
Magazine. You can also go online to

www.nationalgeographic.com/appalachia and
view the amazing interactive map.

TRAVELOCITY selected the Shaker
Woods Festival from more than 30,000
entries as a 2005 top insider spot to visit
in the United States. Their web site [trav-
elocity.com] reads, “The Shaker Woods
Festival is a "popular destination for
locals to get back to the roots of the
region." Every late summer or early fall,
"natives from Pittsburgh and Cleveland
make the journey" to this "dense canopy
of trees in the middle of a cornfield in
eastern Ohio." More than 200 "artisans,
cooks, and entertainers converge on this
heavily-shaded rural copse to sell their
goods and display their skills.” Kids will
"love a ride on the train" and adults will
"dive face first into the outstanding coun-
try cooking."

23rd Shaker W oods Festival
August 13-14, 20-21, and 27-28

Columbiana - www .shakerwoods.com

shakerwoods@cs.com, 330/482-0214

The OACG congratulates the Fergusons
and the Shaker W oods Festival for these

well deserved honors, along with
Best Wishes for continued success.




Creative Ohio

P.O. BOX 3080, LEXINGTON, OH 44904
www.ohioartsandcraftsguild.org
Linda Rebman, Office Manager
OHIOACG@aol.com
Guild Office Hours: M-W-F 9:00 AM - 3:00 PM
419-884-9622 FAX: 419-884-9641

EXECUTIVE COMMITTEE BOARD OF TRUSTEES

John Croft, President, Vicki Boatright, monktoria@yahoo.com
740-432-3847, Croft_John@email. msn.com Stephanie Colabianchi, stephanie@countrysidefolkart.com
Diane Elliott Bruckner, Advisor Lynn Corbin, Nomination 419-422-8321, Glennfin@aol.com
661-252-8416, dianebruckner@aol.com Phyllis Croft, 740-432-3847
Treasurer, to be appointed Jayne Feussner, littlej@copperfast.com
Grace Flaesgarten, 440-239-8844, flaesgarten@sbcglobal.net
GUILD’S MONTHLY NEWSLETTER Barbara Franzreb, 330-467-7402, bfranzreb@calicogoose.com
‘Creative Ohio * - Diane Elliott Bruckner, Editor Carl L. Giordano, Standards, 330-336-7270, tinsnip@cg-tinsmith.com
CreativeOhio@aol.com Marcia Giordano, 330-336-7270, tinsnip@cg-tinsmith.com
SCHOLARSHIPS Nancy_Juhasz_, juhaszsn@sssnet.com
Don Earnest, 937-667-2871, EarnieDoandRo@aol.com Juanita Martin, CVStudio@aol.com
Loren Roper, rmensche@columbus.rr.com

Marje Shook, 440-298-1428, mordiford@hotmail.com

The opinions presented in articles within the Creative Ohio newsletter
are the opinions of the writers, and do not necessarily reflect the
opinions/policies of The Ohio Arts & Crafts Guild .
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